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BUSINESS DEVELOPMENT

2.9%

Increase in industrial
turnover in Italy
in July 2018

Innovating
around the world
Azimut’s Sergio Albarelli outlines how the group creates
diversified global portfolios in order to pursue opportunities on
international financial markets. Ridhima Sharma reports
Italy-based independent asset manager Azimut, founded
in 1989, has today over €52bn in assets under management. The company has more than 200,000 clients and its
international network spans the world with a presence in
17 countries.
Azimut’s core business has always been focused on
management and distribution of financial products and
services. As one of the largest independent asset manager
in Italy, Azimut offers effective asset management services
and solutions. Its business model is based on integration
between management and distribution as well as on strong
innovation skills.
The company’s growth spanned around the world and
at the end of 2010 it started a internationalisation process
that led Azimut to cover the three macro areas of the world:
Americas, Europe and Asia-Pacific.
Sergio Albarelli, managing director and CEO of Azimut
Holdings says: “A long-term sustainable business approach
could not be limited to the domestic market, and we
started exploring business opportunities in countries with
a high growth rate, capable of contributing to the group
success with local expertise and insights, portfolio man-
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agers expertise as well as investment opportunities and
products for our clients.”
Today over half of the firm’s net inflows come from international offices and activities. To ensure the success of the
internationalisation process it selects local partners carefully, most of them independent asset managers too.
Azimut’s logo is a sextant, a navigation instrument used
in the past to calculate a specific position on a map. This
map represents today the global markets and its business
model. It defines its investment direction and drives the
bank to look for investment opportunities for its clients on
global markets where most of the Italian players in the sectors are not yet present.
“Our international presence is relevant to us not only in
terms of asset under management but also for the development of local expertise achieved with the acquisition of
experienced small local businesses with solid skills that
allows us to offer our clients new innovative investment
products and solutions,” continues Albarelli.

INTERNATIONAL PRESENCE

With headquarters in Milan, Azimut has offices located
in Luxembourg (AZ Fund Management, its largest asset
management company established in 1999 that manages
the umbrella funds AZ Fund 1 and AZ Multi Asset),
Ireland (AZ Life that offers insurance products in the Unit
Linked area), Monaco, Switzerland, China (Hong Kong
and Shanghai), Singapore, Brazil, Mexico, Taiwan, Chile,
USA, Australia, Turkey and United Arab Emirates.
In order to support them, it has implemented a
global team to cover, coordinate and share information
amongst portfolio managers around the world.
This allows it to monitor international markets in real
time 24 hours a day. The global team counts 90 portfolio
managers and analysts mainly based on emerging
countries with strong skills and 16-year average
experience in local and international markets capable
to monitor and cover more than 1,300 companies
worldwide.
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GROWTH

Albarelli says: “Our goal is always to offer value to our clients and put them first. We continue to grow fast, in just
six years total AUM has tripled and at end of August was
over €52bn 2018 (25% from foreign international sales)
and the asset management capabilities are among the key
drivers of this growth.
“To support this trend properly we also worked on a full
rationalisation of Italian, Irish and Luxembourg products
range, merging and renaming some of the funds in order to
supply our clients with a more consistent and clearer offer.”
The company creates diversified global portfolios – a
fundamental exercise to create value for clients – and,
thanks to the global team, it can also pursue opportunities
in global financial markets.
“In the coming months we are going to launch two new
global products, equity and fixed income funds namely
AZ Equity New World Opportunities and AZ Bond Income
Opportunities. Other products are in pipeline that we
expect to launch and present them soon to the market,”
adds Albarelli.
“We launched tactical and strategic products able to
meet our clients’ requirements and needs, both Italian and
international ones. Innovation is part of our DNA, it is one
of our distinctive feature.”
International development has allowed Azimut to demonstrate its innovative attitude with new funds: the AZ
Fund 1 Renminbi Opportunities fund, the world’s largest
Ucits IV fund specialising in renminbi offshore; the AZ
Fund 1 Cat Bond, which invests in instruments with exposure to catastrophic insurance risks; and the AZ Multi Asset
Global Sukuk, a Ucits IV compliant product that allows clients to invest in a new fixed income emerging asset class
compliant with Sharia principles.

CHINA

One of the key short term goals is consolidating its presence in the markets where it already operates, but it also
remains vigilant in case any business opportunity arises.
For example, in China Azimut has been granted registration as a private fund manager. It is the first Italian and
first eurozone-based independent asset manager to have
obtained the license.
Only 11 licenses have been granted so far, mainly to US
and UK international groups.
“The license will allow Azimut’s subsidiary to launch,
manage and offer onshore investment products to institutional and high net worth investors in mainland China,”
notes Albarelli.
“Needless to say we are proud of this significant
milestone and that we have been approved amongst a
few selected foreign asset managers to participate in the
development of what is shaping up to be one of the most
important asset management markets in the decades to
come.”
In China, Azimut is perceived as a solid, skilled group
and has become a point of reference for local asset management companies.
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“ALTHOUGH THE
QUALITY OF OUR
PRODUCTS AND
SERVICES IS WELL
APPRECIATED,
WE STILL NEED
TO RAISE AND
PROPERLY
POSITION THEM
IN MARKETS
SUCH AS FRANCE,
GERMANY
AND OTHER
NORTHERN
EUROPEAN
COUNTRIES”
SERGIO ALBARELLI
Sergio Albarelli has been managing director and CEO of Azimut Holdings
since October 2016. He has over 25 years’ financial experience.
After having contributed to the development of Deutsche Asset Management in Italy, he joined Franklin Templeton as head of the Italian office in
2000. His responsibilitywas subsequently expanded to other regions: Spain
(2005), France (2008) and Benelux (2010).
Evidence of his standing in the financial services sector, and in particular
within the asset management industry, can be found in the form of the
senior institutional and membership roles that he has held: vice chairman
of Assogestioni;vice chairman of the American Chamber of Commerce in
Italy; and member of the Corporate Governance Committee by the Italian
Stock Exchange.
Albarelli continues: “As for Europe, we play a relevant
role in the Italian market and we also have a significant
market share in Switzerland and Monaco.
“Although the quality of our products and services is well
appreciated and perceived, we still need to raise and properly position them in markets such as France, Germany
and other northern European countries.
“That said, we will leverage international distribution
platforms to start positioning and promoting our products
to both institutional and private banking organisations or
independent advisors on those European countries,” concludes Albarelli. ■
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